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2020 NCSHA Annual Awards for Program Excellence 
 
Overview 
 
The Wisconsin Housing and Economic Development Authority (WHEDA) rolled out its WHEDA Stories 
campaign this year. Spanning WHEDA.com, social media, our annual report, and other printed material, 
these stories feature the inspiring, unique, and otherwise unheralded success stories of the people and 
communities WHEDA has supported through its innovative financing programs. 
 
The Concept 
 
From homebuyers to farmers as well as multifamily developers to small businesses, WHEDA touches the 
lives of many different populations throughout rural and urban Wisconsin. Through WHEDA Stories we 
celebrate the diverse successes of all our customers and strive to inspire through our corporate motto –  
Together We Build Wisconsin. 
 
These WHEDA Stories of success, spanning back to WHEDA’s inception, are designed to be short, 
engaging, and heavy on visuals. This format is perfect for our website and social media platforms. To 
accurately transmit these stories digitally, we relied on the use of mixed media in order to try and 
capture the impact and human feeling of each story. With some story profiles, like the Garfield School 
Apartments development, beautiful murals attract the eyes in a way that words just simply cannot 
portray. 
 
The blog-style platform of WHEDA Stories was not an existing part of our website, wheda.com. To 
implement the concept, WHEDA partnered with an external web developer to build the page design, 
functionality, as well as the multimedia gallery. [Figures 1-2, 6] 
 
Summary 
 
WHEDA Stories are about personal interest and triumph. We want people to read them, engage with 
them, and be inspired by them. It also serves as a record of what WHEDA has done, and how we have 
adapted and responded to meet the unique needs of the residents and communities we serve. 
 
The bite-sized nature of these stories lends itself perfectly to social media, where posts garner 
significant amounts of positive feedback. The posts also link back to our website, to lead a reader from 
one story to another, driving more engagement. [Figures 3-5] 
 
This campaign has been met with great success. Social media engagement has increased, web traffic has 
risen, and we have the basis of new features for our next annual report. 
 
WHEDA Stories can be accessed here:  https://www.wheda.com/about-wheda/wheda-stories.   

https://www.wheda.com/about-wheda/wheda-stories
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Figure 1 - WHEDA Stories Blog 



WHEDA 
WHEDA Stories 

Communications | Integrated Campaign 

3 
 

 
Figure 2 - WHEDA story with media gallery 
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Figure 3 - Social media post (Facebook) 
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Figure 4 - Social media post (Twitter) 
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Figure 5 - Social media post (LinkedIn) 
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Figure 6 - Current featured stories on the homepage of WHEDA.com 


