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“By delivering clear, short-form housing education across today’s digital platforms, we’re 
empowering more Virginians to move through their homebuying or renting journey with 
knowledge and confidence.”     – Kyla Goldsmith-Ray, Director of Communications, Virginia Housing 
 
 
Brief Description 
Virginia Housing’s Free Homebuyer and Renter Education courses empower consumers across the 
Commonwealth to feel confident in their housing journey. Attendees receive handbooks each 
containing hundreds of pages of invaluable information. While this format serves individuals seeking a 
deep dive or who prefer to follow along during a course, it presents a distinct marketing challenge: how 
to effectively share this vital information in today’s short-form, attention-driven digital environment 
with individuals who aren’t enrolled in one of our courses. 
 
Why It Was Undertaken 
Identifying an opportunity to increase brand engagement, we evolved our strategy to consistently 
deliver popular content about homebuying, renting and financial planning. We launched Housing 
Essentials as an integrated campaign that distilled course materials into dynamic, highly digestible 
content optimized for web, social media and email marketing. 
 

What We Accomplished 
Replicability 
Leveraging existing education materials, we developed nearly two years of digital content to be 
published weekly. The majority of production was completed in-house, making this a cost-effective 
solution. Housing finance agencies (HFAs) with a communications team can replicate this strategy to 
build awareness. 

Engaged Target Audiences                                                                                                                                                                                            
The campaign was strategically designed to engage three distinct audiences, delivering neatly packaged 
answers to common housing questions: 

• Prospective Homebuyers - Educating individuals on the homebuying process as well as 
Virginia Housing’s programs and resources. 

• Renters - Demystifying the rental process, combating common myths and promoting 
available assistance programs. 

• Real Estate Agents and Lenders - Equipping industry partners with Virginia Housing-branded 
content to amplify homebuyer awareness within their individual networks. 

We are currently expanding the series to include in-house video production to keep the content fresh 
and engaging.  

Achieved Measurable Results                                                                                                                                                                                            
The multi-channel nature of this campaign drove significant, trackable digital engagement: 
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Channel Results (June 1, 2025 – February 28, 2026) 

Website Clicks: 2,231 

Social media Impressions: 226,374 
Engagement rate: 4.44% (+1.5% vs. industry average) 

Email marketing Total opens: 8,611 
Open rate: 47% (+12% vs. industry average) 

 
Engagement rate source: Hootsuite, February 2026 
Open rate source: Constant Contact, March 2026 

 
Provided Benefits That Outweigh Costs                                                                                                                                                                                           
With more than half of the planned content yet to be published, this initiative has already created a 
proven record of driving social media engagement and website traffic. The results far exceed the time 
and resources invested into the development of this series.  
 
Demonstrated Effective Use of Resources                                                                                                                                                                                          
By utilizing paid social media, we acquired new audience segments in a highly efficient manner. For HFAs 
operating in a more cost-prohibitive environment, this strategy remains highly adaptable. To reduce 
spending, the model can be shifted to more heavily leverage organic social media, internal influencer 
networks or partner amplification. 
 
Achieve Strategic Objectives                                                                                                                                                             
This campaign directly supports two of Virginia Housing’s broader strategic goals: 

o Expand the ualizaaon of resources to achieve successful homeownership and rental 
opportuniaes  

o Support housing opaons to improve access for first-ame homebuyers, lower-income renters and 
those with unaddressed housing needs 

 

 
Conclusion 
Through the creaaon and promoaon of digesable, short-form homebuyer and renter educaaon content, 
this campaign provides consumers across the Commonwealth with the knowledge and resources they 
need to succeed in their housing journey.  
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Appendix 
 
 
Housing Essentials Landing Page 
 

 
 
 
 
  

https://www.virginiahousing.com/individuals-families/housing-essentials


Virginia Housing 
Housing Essentials  
Communications, Integrated Campaign 

Page | 4 
 

 
Homebuying Article Library 
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Homebuying Article #1 
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Organic Social Media Posts 
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Renting 
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Paid Social Media Ads 
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Email Marketing Newsletters 
 

          
 Renter Tips Homebuyer Tips 


