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Insights and Analysis 
The year 2022 was a year of substantial change worldwide. The ongoing affordable housing 

shortage exacerbated by the impact of inflation and changes in the global economy left few 

affordable options for thousands of North Carolinians. For the NC Housing Finance Agency, this 

economic climate provided a unique opportunity to illustrate the importance of housing 

investments in telling our 2022 story.   

The most recent elections in North Carolina resulted in a decrease in the average age of 

lawmakers within the General Assembly. Over the past few years, we have determined that our 

lawmakers have a strong preference for impactful and concise digital communications. To that 

end, we created a microsite emphasizing interactivity, intuitive design and quick-hitting 

information as the key to maintaining audience engagement and sharing the Agency’s story of 

success as we worked to help North Carolinians. To accompany and promote this microsite, we 

elected to design a two-sided postcard that showcased our up-to-date numbers and invited 

recipients to visit the microsite with a QR code to provide a physical example of our work for 

use during legislative visits, and to mail out to partners to encourage the use of the microsite. 

Objective 
With More Than a Home, our objective for the 2022 report was to create an attractive, 
thought-provoking, interactive online platform to engage our target audience, securing visits 
from 25% of our normal print audience in the first month after launch. This digital report would 
be accompanied and complemented by an abbreviated print piece that would serve to drive 
traffic to the microsite but also provide a brief overview of Agency activities over the course of 
the year. 
 

Campaign Tactics 
The following strategies were employed to build the microsite, create collateral and enhance 
user engagement:  

• Produce an attention-grabbing two-sided postcard with impactful numbers and graphics 

that would cost less to produce and mail than previous outreach methods, but further 

engage our audience.  

• Focus on accomplishments and share real stories of impact. 

• Use interactive maps, icons, graphics and animations to share data and create a 

cohesive visual experience.  

• Incorporate calls to action to invite the audience to move forward. 

• Utilize a strategy centered on accessibility for mobile devices, as much of our audience 

utilizes our information while on the go. 
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Implementation 
More Than a Home is a collaboration between the NC Housing Finance Agency; which crafted 

the content, produced the interactive maps and provided photos and testimonials; and Brasco 

Marketing, a Raleigh firm that built out the digital experience and designed the postcard. We 

chose the title More Than a Home to illustrate the crucial impact of housing affordability on 

every aspect of life for North Carolinians. Graphics and icons denote accomplishments, an 

interactive map showcases Agency investments statewide and photos and testimonials from 

real people who live in homes financed by our investments turn what could have been dry and 

informational into a self-led tour of the remarkable impact of affordable housing across the 

state. 

As users navigate the site, various calls to action lead them to standalone pieces on our website 
that complement and supplement our central message. The audience is greeted with an 
interactive map at the very beginning, allowing them to take charge of their experience and see 
the impacts on a state and county level. Further, Affordable Housing Benefits reports link 
housing to better social determinants, while Program Impact reports drill down into our main 
housing activities with additional facts, numbers and research. These accompanying pieces 
were developed in-house as a partnership between the business intelligence, policy and 
research and public relations and marketing arms of the Research, Information and Marketing 
Strategies business group. 
 
The platform’s success depended on its public launch, and with so much of our audience 

seeking quick-hitting information and an interactive experience, we knew we had to rely heavily 

on our digital strategy to get the outcomes we needed. We mailed the postcard when the site 

went live with a call to action to learn more at 2022.HousingBuildsNC.com. An eblast promoted 

the microsite and the collateral Affordable Housing Benefits and Program Impacts reports, 

newsletters further promoted the digital experience and a social media campaign rounded out 

the launch. Cost for development of the microsite, video, design, printing and mailing of the 

print piece was $12,827.82.  

Evaluation and Results 
The success of More Than a Home far surpassed the goals that we set from the outset of the 

project. In just the first month after More Than a Home launched, 466 users visited the site. 

This engagement surpassed our goal, with site visitors representing almost half of our print 

audience. These users interacted with our microsite, engaged with the interactive map feature, 

utilized our calls to action and dove deeper into the presented information utilizing the 

Affordable Housing Benefits and Program Impact reports. More Than a Home provided a multi-

faceted platform to connect with our evolving audience and raise awareness about our impact 

that may foster increased housing investments for North Carolina and its citizens. We believe 

our success can and should be replicated by other state agencies and can provide necessary 

positive outcomes for organizations nationwide.  

2022.HousingBuildsNC.com
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Additional Materials/Visual Aids 

Visual Aids 

The Microsite:  2022.HousingBuildsNC.com 

Examples of pages below: 
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The Postcard 

https://www.nchfa.com/sites/default/files/page_attachments/2022AnnualReportPostcard.pdf  

 

https://www.nchfa.com/sites/default/files/page_attachments/2022AnnualReportPostcard.pdf
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Affordable Housing Benefits Reports 
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Program Impact Reports 

          

Social Media  
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Eblast 

 


