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Housing Goals by 2030

Current projections show that we are expected to meet our goal for 24,617 
new housing units by 2030.

1. We must ensure we are building the RIGHT type of housing by:
• Income
• Housing Type
• Location

2. We also must ensure that we’re preserving Iowa’s aging housing stock, 
which is the eighth oldest in the nation.

3. In addition to a focus on housing supply, we also must ensure that we 
are increasing financial literacy around homeownership in order to keep 
the housing continuum healthy.













Monday, Feb. 26, 1979

"Here is the scene in front of United Federal Savings and Loan Association Monday 
morning shortly before doors opened. More than 40 persons were in line all night, 
waiting to apply for low-cost loans on a first-come, first-served basis"

"About 40 Des Moines residents played poker in the cold, stamped their feet and shivered 
in sleeping bags Sunday night just for the chance to hit inflation right between the eyes." 

"New state loan program offers home loans at 8% 
instead of the going rate of 10%."





Contact: 
Ashley Jared at ashley.jared@iowafinance.com or 515.452.0474

A challenge to Iowa lending institutions and real estate professionals to think innovatively about the 
future of homeownership and advancing financial literacy around homeownership among all Iowans. 
The winner will receive $20,000 towards their efforts. 

2023 Winners: 
GreenState Credit Union: $20,000
Veridian Credit Union: $10,000
Community Savings Bank: $5,000

2022 winner: Kelli Excell, 
NextHome Journey 

















Targeted Users 
See an Ad.





Financial Literacy Content Funnel 









REQUIREMENTS 
• Application Process
• Good Standing
• Training

BENEFITS 
• Leads Based on Demographic Area
• Marketing and Testimonial Spotlights
• Proof of ROI | Homebuyer 

Conversions 









Early Results
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The Power of Predictive Data in 
Marketing to Homebuyers



Can you tell 
me who will 
buy a home
in the next 
six months?



Mission

Build the highest-performing 
predictive models for consumer 

real-estate transactions



Vision

Enhance Consumer Experience
Reduce “junk”. Deliver relevant marketing to the 
righ t peop le  a t the  righ t tim e .

Empower for Fairness
Make  equ itab le  ou treach  easy.

Promote Relationship-building
Leverage  technology to  enrich  the  hum an 
e lem ent in  rea l e sta te  transactions, ra the r than  
degrade  it.

Improve Market Efficiency
Reduce  the  friction  around  form ing productive  
re la tionsh ips and  stim ula te  the  econom y.



Expanding applications
- Home Purchase
- Moves
- Home Sales
- Senior Housing
- Other



Reasons Americans Move

Source: June 2023 Moving Survey by the research team at Architectural Digest

1. Affordability / Cost of Living - 43%
2. Job - 37%
3. Safety - 31% 
4. Family and Friends - 26% 
5. Community Beliefs - 16%
6. Schools - 15%
7. Taxes - 14%
8. Effects of Climate Change - 7%



Our Reasons



1.Space







2. Closer to Family



3. New job
4. Turnover frequency (years)

a. Me: 5, 9, 3 and counting
b. Her: 5, 5, 3, 3 and counting
c. House: …3, 5, 3, 3, 3 and counting

5. Hundreds more…



Input Data → Response: 0 or 1?

Consumer Property Market Env. Other Trends



Consumer 
Marketing List
● Every consumer 18+
● Ordered  by Score
● Score  change



ConsumerScoreFile_.csv 



We check if they 
actually buy



Accuracy 
Check
Verify that scores are 
accura te .



Efficiency 
Review
Can you beat 80/20?



Equitable Outreach Reporting



Equitable Outreach Reporting



Other Products

At Risk of Foreclosure | Financial Pain Point Insights
● Verified Default Payment status
● In Collections of any kind
● In Financial Pain
● Past Due Taxes (real estate / property)
● Overdue HOA Fees

Home Repair Insights
● Age of Home
● Property Land Use
● Property Size / # of Rooms



National Fair Housing Alliance v. 
Facebook (2018)

Allegations:

- Exclusion of protected groups
- Narrow geographical area for ad viewership
- Lookalike Audience / Special Ad Audience



National Fair Housing Alliance v. 
Facebook (2018)
Changes promised (2019): Facebook will…

- Establish a separate advertising portal for creating housing, employment, and credit (“HEC”) ads […] that will have 
limited targeting options, to prevent discrimination.

- Create a page where [...] users can search for and view all housing ads that have been placed by advertisers for the 
rental, sale, or finance of housing or for real estate related transactions

- Require advertisers to certify that they are complying
- Provide educational materials and features to inform advertisers
- Meet regularly with the Plaintiffs and their counsel to report on [...] the terms of the settlements
- Permit the Plaintiffs to engage in testing of Facebook’s ad platform
- Work with NFHA to develop a training program for Facebook’s employees on fair housing and fair lending laws
- Engage academics, researchers, civil society experts, and civil rights/liberties and privacy advocates (including 

plaintiffs) to study the potential for unintended bias in algorithmic modeling used by social media platforms



USA v. Meta Platforms (2022)

Allegations:

- Trait-based targeting (acknowledging actions taken in 2019)
- Lookalike Audience / Special Ad Audience
- Delivery Determinations

- Personalization Algorithms predict which FB users will be most likely to click on, or 
otherwise interact with, an ad.

- In part, on the basis of FHA protected characteristics
- Facebook’s use of these algorithms has an unlawful, disparate impact on users by 

disproportionately steering certain housing ads away from users because of FHA-
protected characteristics such as race
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