NC Home Advantage Mortgage™
Marketing Campaign
The Convergence of B2B and B2C

Connie Helmlinger, Manager, Public Relations and Marketing
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What’s the Difference?

B2B Marketing B2C Marketing
e Educate business prospects/partners * Drive consumers to product and
on value you provide maximize value of transaction
e Successful marketing results in a * Relationships between companies and
relationship built on trust/credibility consumers based on the consumer’s

* Value of relationship determined by experience during purchase process

what is important to the consumer * Value of transaction determined by
quality of experience or transaction

A self-supporting public agency.
HousingBuildsNC.com b @
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2016: How Were We Delivering?

B2B Marketing
* Monthly product email updates

* Training classes for partners

* Visits to lending partners

» Ads/articles in trade publications
* Product fliers

* Listings on website

A self-supporting public agency.
HousingBuildsNC.com

B2C Marketing

e We weren’t
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Targeting Millennial Home Buyers

 Vast untapped potential in North Carolina
e Recession mindset
e Same size as Boomers but earn 20% less with heavier debt burden

* Closer to their parents than previous generations, many still living at
home, relying on parents’ advice

They see down payment as the top obstacle to home ownership

INORTH CAROLINA

HOUSING

FINANCE A self-supporting public agency.
AGENCY HousingBuildsNC.com
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Targeting Millennial Home Buyers

e Characterized by technology and social connections
e Conduct most research online—mobile phone house-hunting

* Get news and information through inbound marketing such as YouTube,
blogs and social media networks

e Surveys showed more than 70% view videos on social media every day

e Spend roughly 25 hours per week online, largely influenced by personal
contacts or strangers who share online interests

We needed to speak their language
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Campaign Objectives

e Use our credibility to break down the mystery and fear surrounding
the home buying process

* Dispel myths that millennial incomes were too low and debt too high
to buy

* Increase brand awareness of the NC Home Advantage Mortgage™ as
the best, most trustworthy mortgage product in North Carolina.

A self-supporting public agency.
HousingBuildsNC.com
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Find Your Mortgage Match

Campaign Elements

* Video

* Microsite and SEO Marketing

* Digital Advertising & Paid Search
* Content Marketing

* Social Media

FINANCE A self-supporting public agency.
HousingBuildsNC.com
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Find Your Mortgage Match

A self-supporting public agency.
HousingBuildsNC.com

Microsite
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The MC Home Advantage Mortgage™ has helped
tholsar ki you finance thelr dream hor
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maortgage malch

Are You Eligible?

“1 don't
understand
what credit |

need.”

‘Thneed a
huge down

My Income
Isn't high

payment first" enough.”

‘ If a household is ready for home
6 ownership, we-believethat now is a great
time to buy, and the NC Home Advantage
Mortgage™ can make it happen.
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A self-supporting public agency.
HousingBuildsNC.com

Find Your Mortgage Match

10:47AM L Y05 875

mortgage match

Think
Homeownership
is out of your
league?

THINK AGAIN.

)’n\ Home ownership is 3 swipe away!

Digital Ads

ey WATAM C ¥ O | BN

mortgage match

THAT'S A MATCH!
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Find Your Mortgage Match
Video
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Content Marketing
Blogs

News

Article type

ubscribe to the Home Matters Blog]

Home Matters Blog Home Matters Blog
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Home Matters Blog
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Things You Didn’t Know Your HOA Millennial Migration: Top Three Spots Tips for Preparing Your Home for a
NokTH Catouma Could Do in North Carolina Hurricane

HOUSING

FINANCE A self-supporting public agency.
AGENCY HousingBuildsNC.com




Content Marketing

Infographics
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A self-supporting public agency.
HousingBuildsNC.com

Content Marketing

Creative Media

Ownership

There's a lot to know when it comes to buying your first home but the
NC Housing Finance Agency is here for you every step of the way.
Journey through our “Guide to Home Ownership” to learn how to
make the home buying process as easy, efficient and exciting as
possible.

Select a character below to start.

O & @

More than 7,500 players
1,300 repeats!

The North Carolina Housing Finance Agency

Pocket Guide to
Home Ownership

More than 60,000 distributed

& &



NORTH CAROLINA

HOUSING

FINANCE
AGENCY

Campaign Results

e 4,200 home buyers contacted
participating lenders

e 200 home buyers contacted preferred
real estate agents

e 25% increase in home buyers in 2017
over 2016

* $1 billion production—all-time high

A self-supporting public agency.
HousingBuildsNC.com

npactful Campaign Results 205 NC Home Advantoge

I MORTGAGE™

10.6

million

Visits to Digital Commercial Search, Display,

NCHOMEADVANTAGE.COM VIEWS Video Advertising
733 Find a Lender clicks on 453 Buy A Home clicks on nchfa.com 239 Find a Real Estate Agent
nchfa.com from nchomeadvantage.com  from nchomeadvantage.com clicks on nchfa.com from

nchomeadvantage.com
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2017: How Were We Delivering?

B2B Marketing
* Monthly product email updates

* Training classes for partners

* Visits to lending partners

» Ads/articles in trade publications
* Product fliers

* Listings on website—

A self-supporting public agency.
HousingBuildsNC.com

B2C Marketing
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B2B to B2C and Back Again

Based on our research and earlier campaign results
* Consumers: Continue outreach and education

 Partners: Leverage connections and expand marketing support

Develop marketing campaign aimed at millennial buyers that
leverages Agency’s partner relationships with
direct outreach to lessen impact of product loss

A self-supporting public agency.
HousingBuildsNC.com
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Enter “The Talk”

* Continues look and feel of first campaign to underscore brand
identity

* Launches new logos of all mortgage products; now branded as a
suite

* Includes elements to engage and highlight our home buying
partners

NC Home Advantage

MORTGAGE™

NG Home Advantage . NC Home Advantoge

DOWN PAYMENT TAX CREDIT

A self-supporting public agency.
HousingBuildsNC.com
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“The Talk”

Campaign Elements

* Online commercial

e Digital Advertising & Paid Search
* Microsite and SEO Marketing

* Content Marketing

* Social Media

A self-supporting public agency.
HousingBuildsNC.com
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The Talk RELA L L
DlgltG/AdS MORTGAGE™

Get down payment
Eors assistance with the Have

4@ \C e Manioge:  THE TALK NC Home Advantage THE TALK
MORTGAGE™ With Your Lender Today. Mortgage™ With Your Lender Tﬂda}h

Get down payment
assistance with the

NC Home Advantage Mortgage™

A self-supporting public agency.
HousingBuildsNC.com
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Home Ownership Month.: How to Build Your

C O n t e n t I\/I a r ket i n g Buying your first home can feel like an overwhelming process, how-

ever, that process is a lot easier if you don’t have to go it alone! Make
sure you have these home buying professionals on your team so you
can buy your first home without the hassle!

* Home Matters Blogs

* Financial Literacy Month and
Home Ownership Month daily ) 8/
tlpS 3 A W Lender

* Ongoing campaign social media

=3

National Home Ownership Month

Tip #1

Ask your home inspector to show
you where your water and gas
shutoff valves are so you can
do it yourself if there’s ever an
emergency.

Noam Catna

LS Preparing you for home ownership.
FINANCE
AGENCY

Norra CaroLixa

A self-supporting public agency.

g . HOUSING
HousingBuildsNC.com FINANCE

AGENCY
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Partner Support

Website Refresh: HousingBuildsNC.com
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A self-supporting public agency.

HousingBuildsNC.com
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Resources for Clients

We appreciate your efforts to promote the NC Home Advantage suite of products to your
buyers. We offer various marketing and educational materials for you to use with your clients.
These include graphics for your social media streams, educational product videos and
downloadable fliers that can customized with your business card. These options and how to
use them are explained in Marketing Our Products: Home Buying Resources for Your Clients,

Promotional Resources for You.

Please note that when marketing our products on any platforms, you must adhere to
our Marketing Policy and Guidelines for NC Housing Finance Agency’s Home Buyer Programs.

If you have any questions or need additional printed copies of our fliers, please contact
our Public Relations and Marketing Office.

Shareable Graphic Resources

Mortgage Products Marketing Fliers

Please read the following instructions before attempting to customize the fliers. (+]

Mortgage Product Education Videos and Marketing Commercials

Al fliers are available in downloadable formats so they can easily be printed out for
your clients. Most fliers are available in three versions: print, customizable with one
business card and customizable with two.

Home Means Possibility

DOWNLOAD

Buying Your First
Home?
Get an $8,000

Think Buying a
Home is Out of
Reach?

Boost

DOWNLOAD
DOWNLOAD




Partner Support

NG Home Advantage

Partner Perks
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Partner Perks
Customizable Fliers

Think Buying a New Home is Out of Reach
%"?«r NG Home. Advantage

MORTGAGE™

Whether you are buying your first home or moving up to your next, the NC Home Adventage Mortgage™ offers
down payment assisiance up to 5% of the foan amount to give you just the purchase boost you need.

The 30-year, fixed-rate NC Harme Advantage Martgage™ is a perfect
vatch for buyers laoking for safe, affordable financing It can be

uctured as an FHA, VA, USDA o canventional loan. The dawin ¢ Youare buying a home inNorth Carolina
Tent help is in the form of a 0%, deferred second martgage. I yau + You occupy the home within 60 days of closing
fy, you don't need ta repay the down payment assistance urless  Your annualincome does not exceed §7 500

'l, refinance or mave out of the home in the first 15 years. Even
he down payment loan is completely forgiven at year 15 and
2y 20% per year at the end of years 11-15.  You are s permanent Legal resident of the LS.

 Your credit score is 640 o+ higher (680 if purchasing

t-time buyer or military veteran, you may be eligible for even morefinancing options. First-time buyersin-
as a principal residence in three years oris buying in a targeted area. Ask your lender for eligibility requr

Adringe NC Howe Advartage:

s g T CREDIT
o _;‘\@%?‘ﬁp o
P e 58,000 1n down payment assistance with the NC The NC Home Advantage Tax Credit could,
ov’:\m‘”' ) n Fayment. Similar tothe other down payment  your federal taxes with  Mortgage Credit
i $ L2 with the NC Home Advantage Mortgage™, this  approved for the MCC by our Agency prig
, ceferred secontd mortgage, which s forgiven  canbe combined with an NC Home A
ars 11-15. NC 1*Home Advantage Down Paymer

iitage suite of products is offered statewide by the NC Heusing Finance Agency, a self-supporting pubtic'.
.& lenders. Contact the home buying partners below for more information or go to www.nchfa.com/home-buyers.

A self-supporting public agency.
HousingBuildsNC.com




Partner Perks
Educational Videos
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Learn How We Can Help
Make Home Ownership
Happen for You!

Learn How We Can Help
Make Home Ownership
Happen for You!

N Home Advanfage

MORTGAGE™

/2 2 ¢ tove Aring:

TAX CREDIT

NORTH CAROLINA

HOUSING

FINANCE A self-supporting public agency. t
HousingBuildsNC.com b @

AGENCY



Buying a Home? Partner Perks Buying a Home?
Social Media Tools

LET’S HAVE “THE TALK”
ask me how ext:ttm wtgage options

ffordable!
~ A First-Time Home B|

The NC Home Advantage suite of products is offered
statewide by the North Carolina Housing Finance Agency,
a self-suppoerting public agency.

YMENT F’ [
1"
N . i — . el - A .\ | at
L . P L™ | Sl / NG military
] I y | veterans

may also be

The NC Home Advantage suite of products is offered : "k " _ Gy 7 <3 eligible!
statewide by the North Carolina Housing Finance Agency, '

a self-supporting public agency. LD y <1 y at2;Egﬂg'pgf{i?\gnﬁicﬂﬂ;ge !

NORTH CAROLINA

The NC Home Advantage suite of products is offered
statewide by the North Carolina Housing Finance Agency,
HOUSING a self-supporting public agency.

FINANCE
AGENCY
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Partner Perks
Marketing Guidelines and Tips

i 5 Tips to Market

to Your Clients

MARKETING POLICIES AND GUIDELINES FOR
THE NC HOUSING FINANCE AGENCY’S
HOME BUYER PRODUCTS

We appreciate the work that you do to offer our mortgage products to eligible home buyers. Please adhere to

the following policies when marketing our products to your clients via printed materials and
advertisements, digital advertising, and traditional and sociol media.

General Marketing Policies

*  All marketing material must state that products are offered by the NC Housing Finance Agency. (Please note that
we avoid using the NCHFA acronym whenever possible.) Language cannot imply that the product is offered only
by the partner but must clarify that the partner works with the Agency to offer the product.

The NC Housing Finance Agency's logo and the NC Home Advantage product logos cannot be used on any
websites or marketing materials other than those administered by the Agency. If you promaote that you offer
home buying products from us on your website, please link to http://www.nchfa.com/home-buyers.

Media interviews can mention that the partner offers our products but questions about the products themselves
should be directed back to the Agency. Partners cannot speak on the Agency’s behalf unless approved by

our Public Relations and Marketing Business Group. Please notify us of any media interviews mentioning our
products by emailing pressoffice@nchfa.com.

Embargoed information about our products cannot be discussed with the media, on social media or in any other
public fashion until the embargo date has passed.

Our down payment loans should not be called grants. While they are forgivable, they are not grants.

Printed Materials

The Agency offers printed materials for partners to
use with clients. Downloadable English and Spanish
We have rebranded our home buyer products under fliers on our programs are available in the “Resources
the NC Home Advantage umbrella. Names were for Clients” areas in the Lender and Real Estate Agent
chosen to keep a consistent brand so they should be sections at www.nchfa.com, Fliers also come in
used when you discuss what Is available. Our current customizable versions, including versions for cobranding.
suite of products include: To customize, you must first download the flier and save
it under a new name on your system. Then you can drop

* NCHome Advantage Mortgage™ - For in your business card(s) in the allotted space(s) and print
move-up and first-time buyers with incomes for distribution.
up to $87,500; offers up to 5% down payment
assistance We also offer printed English and Spanish fliers for use

* NC 1st Home Advantage Down Payment - at home buyer fairs and trade shows. If you need printed
For first-time buyers and military veterans with materials, please emall pressoffice@nchfa.com
eligible incomes depending on family size and
county; 58,000 downpayment help Companies and individuals should not develop fliers

* NC Home Advantage Tax Credit - For first solely to promote any of our products but should instead

time buyers and military veterans who are
approved for a Mortgage Credit Certificate
before purchase; up to 52,000 in federal tax
Savings per year.

use our customizable fliers to ensure that our brand is
consistent for consumers. Companies and individuals,
however, can mention our programs as part of the
overall mortgage work that they do. Company-created
fliers (and advertisements) mentioning our programs
should be reviewed by the Agency prior to distribution.

For approval, send samples to pressoffice@nchfa.com.



Partner Perks
Communication
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NC Home Advantage NC Home Advanfage

Partner Perks B Partner Perks W Partner Perks ZaN N Howe Advantage

Partner Perks
Congratulations on Becoming

Congratulations on Becoming Are You Ready to Make Home
a Participating Lender! a Preferred Real Estate Agent! Happen's
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Partner Perks
Recognition

Welcome to Our New
Preferred Real Estate Agents!

72 NG Home Advntage 20 G o e
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Velocio
Atlantic Home

A self-supporting public agency.
HousingBuildsNC.com

Thank You
to the Loan
Officers Who
Attended

an August Eric Hilstad, Rale
Karen Horry, Cary

Tr aining Martha Hughes, Albemarle
I Patricia Infante, Huntersville
CIGSS. Jamey Johnson, Charlotte
Brett Keeton, Charlotte
Novrn Cimio Steve Kinzler, Davidson

HOUSING Randall Kiser, Charlotte
FINANCE
AGENCY

Trish Adams, Greensboro Jennifer Pate, Fayetteville

Catina Bethea, Burlington
Heather Brooks, High Point
Adrian Coleman, Kernersville
Donald Cox, Oak Ridge
Carolyn Cox, Oak Ridge
Henry Hilgartner, Burlington

Marsha Riffe, Winston-Salem
Patricia Roberts, Hillsborough
Rosa Settle-Riddick, Wendell
Valerie Vincent, Greensboro
Ruth Watakila, Greensboro
Tiffany Harris, Charlotte

Beatrice James, Greensboro  Anthony Laughter, Hendersonville

Janice McCulloch, Gréensbore
Lester Mir, Clayton
Jerry Montgomery, Charlotte
Scott Muenzner, Kernersville
Sherrie Osborne, Burlington
HOUSING

FINANCE
AGENCY

Rene McGovney, Marion
Raziela Pohlman, Lake Lure
Denise Pohlman, Lake Lure
Caleb Pohlman, Lake Lure

Becky Skelton, Rutherfordton
Roxy Tate, Shelby
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Campaign Results

* Traffic to Agency website home buyer pages
doubled from 2017 to 2018.

* Partner consumption of client resources t
by 40% over 2017.

* Microsite visits t 30%
e Digital commercial views t 30%

* 10M advertising impressions E5) 16M
advertising interactions

* Lender contacts t 40%

A self-supporting public agency.
HousingBuildsNC.com

Have The Talk with a Lender Today.

NC Home Advantoge

MORTGAGE ™

Visits to Digital Commerical Search, Display, Video
NCHOMEADVANTAGE.COM VIEWS Advertising
1,166 352 236

Find a lender clicks on
nchfa.com from
nchomeadvantage.com

Find a real estate agent
clicks on nchfa.com from
nchomeadvantage.com

Buy a home clicks on nchfa.com
from nchomeadvantage.com
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2019: The Successful Convergence of B2B and B2C

e Consumer video/ads for “The Talk” promote partners

* Consumer website links to partners with direct email contact

 Home Matter blogs/infographics stress importance of partners

* Refreshed website easier for consumers and partners to navigate

* Marketing tool allows partners to promote themselves and our programs
e Educational resources makes better-prepared clients

* Consumer marketing tips woven into partner trainings and visits

* Online recognition of partners—proves our value to them and their value to clients

A self-supporting public agency.
HousingBuildsNC.com
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End Result: Integrated Marketing i i
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Home Means Possibility

. i 1 s b sk marrrsipn arel 8 Serndation e the fefure Domorves
HE Home Advantnge e i, iy it At A1
MORTGAGE™

P 1 e W T, 3

win, Wt koo Hhes) Mo vlesans

Pomsbility? If you horvet

d rwith one of cur participating lnders
you can de

Feoughvour Onlne Lender Search, YWe also have thousands of

real owtale agert p

N OO

fird one in your area Frough our Daline

a1 e

ulators can help you figure out bow miuch hame you can affc

o incame and Fow much your rorigage peyrment will e with ST SrmS

and imenest rates. You also can subscribe o our Hor

nd check
=gy e Wy srs for financial and budgedng tips, home

craranbip hacks and practesl irfeermation o ensure your joumey 1o Becoming

a homeowner goes off withoue & hikch!

7N NG Howe Advantage
Partner Perks

HE  Howe dhaniage . ME Home Aoharfoeage

DOwH AN SN

igh 1he: Gude 16
at Londer s o o AL vy

o become 2

NNORTH CAROLINA

HOUSING

FINANCE A self-supporting public agency.
AGENCY HousingBuildsNC.com




NC Home Advantage

MORTGAGE™

hank You!
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Good housing for North Carolinians
Good business for North Carolina
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