
Integrated Campaign: 
Brand Awareness



Virginia Housing

In 2020, VHDA rebranded  and 
became Virginia Housing.
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New name.
New look.
and new Messaging.

There was a need to more clearly identify who 
we are as an organization and what we do to 
support affordable housing across Virginia–
and how it benefits everyone.

The result of this was to reintroduce 
ourselves to Virginians with our first statewide 
Brand Awareness Campaign.



Our goal was twofold:

Build awareness among 
stakeholders and the 
general public about 
Virginia Housing, our mission 
and the importance of 
affordable housing.

4

To make Virginians aware of our 
educational and financing 
programs.
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Campaign
Strategy.

The Umbrella Campaign.
Home Helps Everyone.

Designed to inspire the general public, 
constituents and business partners in a way that 
makes things personal and addresses their 
concerns.

The Capsule Campaign.
Let’s Solve This.

Developed to specifically target existing and 
potential partners and government officials with 
the rallying cry “Let’s Solve This”– inviting 
collaboration and innovative solutions for our 
communities’ housing challenges.



Virginia Housing

The Work.



Virginia Housing

Landing Page: 
VirginiaHousing.com/HomeHelps

http://www.virginiahousing.com/HomeHelps


Virginia Housing

TV/Video Spots:

This Is Affordable Housing Affordable Housing Helps Everyone

https://www.youtube.com/embed/yRjBbd1y6no?rel=0&autoplay=1&loop=1&playslist=yRjBbd1y6no
https://www.youtube.com/embed/yHyQcaNpbYU?rel=0&autoplay=1&loop=1&playlist=yHyQcaNpbYU


Virginia Housing

Sample Digital Ads:



Virginia Housing

Capsule Campaign: Let’s Solve This:



Virginia Housing

Elements that helped bring 
the campaign to life.



The obvious:
‣Logo
‣New Brand Guidelines (color palette, font, brand voice, etc)
‣Casual, friendly messaging

The not-so obvious:
‣Data
‣Media mix
‣Measurable results
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Elements that helped bring it all to life:



Media Allocations

Virginia Housing’s media mix:
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Modified media mix:

Digital Ads
17%

TV 
31%

Streaming 
Radio

4%

Traditional Radio
5%

Audience Specific 
Digital

19%

OOH
14%

Paid Search
5%

Paid Social
5%

Digital 50%

Radio 30%

Paid Social 10%

Paid Search 10%



Virginia Housing

Thank You.
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https://2020.housingbuildsnc.com/#scene-1

https://2020.housingbuildsnc.com/#scene-1
https://2020.housingbuildsnc.com/#scene-1
https://2020.housingbuildsnc.com/#scene-1


https://spark.adobe.com/page/xDJi9SJjgQiTC/

https://spark.adobe.com/page/xDJi9SJjgQiTC/
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