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CONNECTING TO OHIOANS 
All generations are increasing their use of smartphones and, consequently, social media platforms. According to the Pew Research 
Center, 85 percent of Millennials, 75 percent of Gen X-ers and 57 percent of Baby Boomers use social media. As the state’s leader 
in affordable housing and as part of its mission to help more people find the homes of their dreams, OHFA realizes that online 
communication is a vital tool in reaching Ohioans. By increasing its social media presence and following across various platforms, 
OHFA encourages social media users to visit the Agency’s websites and increases Ohioan’s awareness of OHFA’s brand. 

However, in an online world where users are frequently bombarded by visual and textual information, quality content is key 
to gaining followers and creating website conversions and growing brand awareness. OHFA takes a multimedia approach to 
communicating all aspects of what the Agency does on social media.

PLANNING TO AN AUDIENCE
In order to gain and retain followers, businesses need more than just quality content; they must also be consistent in posting that 
content. Each month, OHFA prepares a social media calendar that illustrates what will be posted each day on each major social 
media platform: Facebook, Twitter and Instagram. This calendar is prepared at the end of the previous month and takes into account 
predictable social media trends; for example, June is Homeownership Month, so content regarding that theme was scheduled 
accordingly throughout the month. 

While planning social media content, OHFA also takes into account that each platform speaks to a different type of audience. 
OHFA’s Twitter following is policy-oriented and garners the most engagement with relevant news articles surrounding housing. 
Therefore, each day, OHFA tweets approximately ten times during peak hours for its followers (typical business hours) with relevant 
housing news. This content encourages engagement with this particular audience and also centers OHFA in the state and national 
conversations about housing.

OHFA’s Facebook’s audience, however, is more consumer-facing. This audience engages more with posts regarding homeownership 
and events. In order to appeal to this audience, OHFA regularly posts customer testimonials, lighthearted articles related to housing, 
blog posts, videos, ground breakings and grand openings of properties and more. Instagram’s audience is similar to Facebook, so 
OHFA chooses to focus on having high-quality images to post on this visually driven platform.

DIVERSIFYING CONTENT
Social media users want a variety of content; in an internet world where users are constantly bombarded with images and 
information, brands must diversify their content in order to stand out amongst the other businesses and organizations their            
followers see. 

Each year, OHFA visits Ohioans who have purchased their homes through OHFA’s programs and affordable housing developments 
that OHFA has funded to film an annual customer video. In the past, these homeowner and resident stories have been compiled into 
a single video ranging between 10 and 20 minutes. However, shorter video content on social media usually performs better than 
longer video content. In order to address this change in followers’ preferences, OHFA broke older videos into shorter segments that 
told the stories of individuals and developments. This year, when filming the annual video, OHFA decided to create shorter videos 
from the start. These posts generate more reach and engagement than any other posts on OHFA’s Facebook page. As Facebook and 
Instagram begin to favor video content in their platforms’ algorithms, OHFA will continue to use this content to connect with more 
Ohioans.
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OHFA also wanted to better tell the stories of residents, homeowners and housing-related issues. To do so, OHFA created Stories of 
Home, a blog that lives on OHFA’s website. This blog covers a range of topics, from customer testimonials to homebuying tips and 
more. OHFA’s Office of Housing Policy also contributes monthly content to this blog, which performs well on OHFA’s policy-minded 
Twitter. These research-oriented blogs allow OHFA to discuss relevant topics in the housing industry with its followers in a timely 
manner. To make this blog as engaging as possible, OHFA has taken a multimedia approach; each written blog post also includes 
beautiful photography, captivating videos, interactive graphics, charts and more.

In the past, OHFA’s social media content has focused heavily on its homeownership programs. In recent years, OHFA has attempted 
to highlight its development programs more on social media, in order to inform Ohioans about the importance of affordable housing 
in their state. From video interviews with residents to blog posts and research-focused articles, OHFA attempts to tell the stories 
of these developments in ways that will capture the attention of followers and increase their awareness of OHFA’s development 
programs.

In addition, events provide opportunities to create unique and engaging content. OHFA representatives attend grand openings and 
ground breakings of affordable housing developments the Agency funded. At these events, OHFA records short videos, takes photos 
and writes short posts celebrating these properties and the work they do. OHFA also follows this approach for other events, including 
conferences, homeownership forums, OHFA trainings and more. OHFA also created a Facebook event to promote the Race for a 
Place (to Call Home) 5K and to encourage people to register for the race. 

OHFA’s social media attempts to create website conversions, so more Ohioans visit OHFA’s website and learn about the Agency’s 
homeownership and development programs. However, OHFA cannot just have engaging social media content; its website must also 
be appealing to visitors in order for them to spend time on the web pages. For example, on OHFA’s homeownership-focused website 
(myohiohome.org), OHFA created an eligibility tool. This tool allows Ohioans to input basic information, such as location, income 
level, career and more, to help them determine if they are eligible for any of OHFA’s homeownership programs. 

EXAMINING GROWTH
To determine what social media content and strategies are successful, OHFA compiles monthly social media and website reports. 
These reports examine traffic, reach, engagement, demographics and more to determine the best ways to engage with followers and 
drive website conversions. 

HERE TODAY, HOME TOMORROW
Each spring and fall, OHFA runs paid social media and digital advertising campaigns. This spring’s theme, Here Today, Home 
Tomorrow, illustrates OHFA’s mission: Whether you’re a senior, an established family or an individual searching for something more, 
OHFA can help you find the home of your dreams. The campaign focuses heavily on OHFA’s homeownership programs, since spring 
and summer are traditionally homebuying season, but OHFA continues to post about housing industry news and the Agency’s 
affordable housing programs throughout the campaign as well.

OHFA runs paid social media advertising on Facebook in the form of a Likes campaign and boosted posts. Likes campaigns entice 
Facebook users to visit a business’s page through an engaging image and statement written by the organization. Boosted posts 
involve using money to promote posts already performing well on OHFA’s Facebook account. OHFA takes a multimedia approach to 
this paid content as well by promoting videos, images, links and articles. 

This year, OHFA decided to use the shortened videos created throughout the year to advertise on YouTube. YouTube allows smaller 
businesses to advertise before, during and after YouTube videos or in other locations throughout the platform. As this platform 
increasingly gains users across all generations, YouTube proves itself to be an affordable option for video advertising online. OHFA’s 
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shortened customer videos create brand awareness in communities that might not follow OHFA on other social media platforms or in 
groups of people already interested in housing-related videos on YouTube. 

CONCLUSION
As people begin communicating more online, housing finance agencies must take advantage of the opportunities to spread 
messages about homeownership and the importance of affordable housing. According to the Pew Research Center, 95 percent of 
teenagers have access to a smart phone, and 45 percent say they are online “almost constantly.” As this generation continues to 
age, enter the workforce and eventually seek housing, HFAs must take advantage of online platforms as spaces to communicate 
with these younger generations.

By planning messaging across social media platforms through an editorial calendar, OHFA ensures brand consistency as the Agency 
reaches out to Ohioans online. This consistency will help more people become aware of and remember OHFA as they spend time 
on social media platforms. Furthermore, by creating organic and paid social media content, OHFA can show a variety of content to 
people all over the state of Ohio. Communicating on social media allows OHFA to reach more Ohioans than traditional media or in-
person forums would allow. OHFA strives to continue innovating online to help more Ohioans find the places they can call home. 
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VISUAL AIDS
1. Social Media Calendar

2. Twitter Post

3. Facebook Video Post

4. Stories of Home Page

5. Facebook Post Focusing on Multifamily Housing for Fair Housing Month

6. April Social Media Report

7. Social Media Statistics
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SOCIAL MEDIA CALENDAR
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TWITTER POST
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FACEBOOK VIDEO POST

https://www.facebook.com/OhioHFA/videos/10160233364280287/
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STORIES OF HOME PAGE

http://ohiohome.org/news/storiesofhome.aspx
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FACEBOOK POST FOCUSING ON MULTIFAMILY 
HOUSING FOR FAIR HOUSING MONTH

https://www.facebook.com/OhioHFA/posts/10160204103690287



April Social Media Report 
1 May 2018 
FACEBOOK 
 
Current Likes: 10,660 
New Likes: 683 
 
Top Post (Boosted) 
 

 
 
Other Popular Posts 
 
Grants for Grads (Boosted) 
Habitat for Humanity 
Race for a Place 
Fair Housing Month  
 
 
 
 
 
 
 
 
 
 

https://www.facebook.com/OhioHFA/posts/10160219108765287
https://www.facebook.com/OhioHFA/posts/10160253861865287
https://www.facebook.com/OhioHFA/posts/10160208215490287
https://www.facebook.com/OhioHFA/posts/10160192397620287
https://www.facebook.com/OhioHFA/posts/10160174395935287


April Social Media Report 
1 May 2018 
28 Day Overview 
 

 
 
 
The spring campaign has begun, and numbers are going up, except for video content.  
 
TWITTER 
 
Current Followers: 2,216 
New Followers: 25 
 
 
 
 
 
 
 



April Social Media Report 
1 May 2018 

Top Tweet 
 

 
 
Top Mention 
 

 
 
 
 
 

https://twitter.com/OhioHousing/status/988053588143411200


April Social Media Report 
1 May 2018 

 
 
Top Media Tweet 
 

 
 
April Summary 
 

 
 
28 Day Summary 
 



April Social Media Report 
1 May 2018 

 
 
INSTAGRAM 
 
Current Followers: 442 
New Followers Since Last Month: 19 
Impressions This Month: 5014 (March 4476) 
Reach This Month: 3943 (March 3111) 
Engagement This Month: 438 (March 402) 
 
Again, large gains over these metrics, though not as large of a gain in followers.  
 
Top Post 
 

 

https://www.instagram.com/p/BhW0ds5Donx/
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SOCIAL MEDIA AUDIENCE GROWTH, 2017-2018

May 2017
7,300 Likes

June 2018
10,800 Likes

May 2017
185 Followers

June 2018
530 Followers

May 2017
1,970 Followers

June 2018
2,250 Followers
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