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Ocean State Grad Grant: Helping Graduates Make Rhode Island Home 
Communications: Promotional Materials and Newsletters 
 
Meeting the Needs of the Millennial Homebuyer 
The headlines are everywhere: for the past few years, it’s been difficult to read the news or even go online 
without reading the struggles millennial potential homebuyers are encountering. Exacerbating these 
struggles for recent college graduates are stagnant wages, high student loan debt and a still recovering job 
market—all of which limit how much young buyers can save for a down payment. Around the country, 
recent college graduates are generally being left out of the homebuying market, despite reports stating that 
70% of Millennials anticipate owning a home by 2020 (2015 survey, Urban Land Institute).  
 
As an HFA working to provide opportunities for homeownership for low and moderate-income 
homebuyers, we recognized the very real need for a program that opens the doors to homeownership 
for this population. While our Homeownership team created a program for recent college graduates, 
Communications began creating a multi-tiered, regional campaign able to reach this population and 
promote the program’s benefits. 
 
Creating a Brand 
In early brainstorming sessions, we quickly worked to define the main parameters of the program: 

• Recent college graduates (earning a degree up to 36 months following graduation) 
• Up to $7,000 in down payment assistance 
• Geographic location of home to be purchased: Rhode Island 
• First-time homebuyer 
• Must be combined with one of Rhode Island Housing’s mortgage loans 
• Grant program vs a loan (utilizing funding resources of this HFA for the program) 

 
Early logo designs featured common images associated with homebuying, Rhode Island and 
graduation/graduates:  

• Mortar Boards 
• House/Home 
• Outline of our state 
• Ocean/Wave for our coastline 
• Hands denoting help for homebuyers 

 
The final concept is a logo using the outline of a house with the maritime anchor inside, symbol of 
Rhode Island that appears on our state seal; the anchor has been symbolized Rhode Island for hundreds 
of years, well before the region claimed statehood. The anchor is also the prominent image on Rhode 
Island’s flag, alongside the word “Hope.” While we did not use the word “Hope” in our marketing, as 
the anchor and the word are so closely tied to one another, we felt there would be an underlying message 
of “hope” that would be brought to mind when viewing the logo. The color scheme for the logo and 
branding is a variation of what we call our “Rhode Island Housing blue,” but with more of a “pop” 
coordinated with the bright green – colors that resonated with employees and key partners/homebuyers 
that we tested. 
 
We were able to build off the logo with the tag line: Helping Graduates Make RI Home. We also 
reinforced the message that the program is aimed at graduates in a number of ways, by encouraging 
potential applicants to “graduate into their first home.” 
 



 

Capitalizing on our Existing State Brand 
Rhode Island’s nickname, “Ocean State,” arises from our vast coastline.  We realized that utilizing 
imagery and a name that built off existing branding efforts for our state provides a big win for this 
campaign. We settled on the Ocean State Grad Grant: Helping Graduates Make Rhode Island Home 
as the program name and tag line.  
 
A Regional Approach 
With a high concentration of universities within Rhode Island and our bordering states (Connecticut and 
Massachusetts)—in fact, 421,000 Millennials with an Associate’s degree or higher live within these 3 
states – we recognized the need for a regional approach to our outreach and advertising. And knowing 
that we were striving to retain and attract homebuyers, we crafted a plan to reach this untapped market, 
with a specific focus on the millennial demographic, universities and large employers. 
 
Program Launch 
We were able to control the timing of the program launch and chose early September to coincide with 
students heading back to school. While colleges historically graduate in May, most people – whether they 
are graduating college or know someone who is – consider September as the traditional time to go “back-
to-school.”  To build up excitement and curiosity, we teased our partners and the public about a new 
homebuying effort but kept all program details under wraps until the day of the launch. Held at our state 
college, in conjunction with our Governor, President of Rhode Island College and college alumnus 
and President of the Millennial Professional Group of RI, the timing was perfect as students, 
teachers, administrators and others were back on campuses across the state.  
 
Reaching the Millennial Homebuyer 
We developed a multi-prong approach to outreach targeted at the following primary audiences: 

• Millennial homebuyers/recent college graduates 
• Parents of recent graduates 
• Universities (Presidents, alumni associations, student/career offices, HR as many colleges hire 

graduate students and recent college graduates) 
• Employers 
• Realtor and Lender partners to expand our reach 

 
Advertising & Outreach 
Online: We focused on Pandora, Zillow, Local radio (with age appropriate demographic) and Facebook 
advertising, along with our own social media campaign, website posts and electronic e-news as a means 
of blanketing the state with program information. Homeownership microsite experienced click through 
rates from our online advertising that ranged from ‘Above Average’ to ‘Over’ and ‘Excellent’ and 
‘WOW!’  as noted by our media buyer) 
 
Social Media: We developed the hashtag:  #OSGradGrant and asked our partners, members of the media 
and others to utilize the hashtag when referencing the program. A experienced a record number of 
“shares” and re-tweets from the program, with lender and realtor partners posting about the program to 
their respective audiences/customers. 
 
Radio: We asked our Governor to be the radio “voice” of the program as she helped us launch the effort 
and it is tied closely with her efforts to attract and retain top talent to the state. Radio ads appeared on 
local stations and were also featured on our website, e-news and social media posts. Radio ads: 
https://www.youtube.com/watch?v=hSGioT5BvWo 
https://www.youtube.com/watch?v=ohra1XWC0ms 
 
Website: We created new sections of our Homebuying Microsite (loans.rhodeislandhousing.org) and used 
a vanity URL GradGrant.org in all advertising.  The vanity URL allowed us to further reinforce the 
program name with our marketing and outreach efforts. 
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Collateral development: We created all collateral in English and Spanish: printed double-sided to reduce 
overall printing costs. The program became so popular that we received a record-breaking number of 
requests from lenders to create co-branded marketing materials as they too saw the value in the program 
to spur interest in homebuyers.  
 
Outreach: Besides the initial program launch, we sent our Executive Director out on a “road show” (or 
“Rhode Show’ as we like to call it), across the state, speaking with members of the local media, at special 
events (such as our annual spring homebuying breakfast, Millennial Mondays held by the Millennial 
Professional Group of RI, and others).  Homeownership staff met with lender and realtor partners to 
discuss the program; we sent out e-blasts to all local and nearby universities to both career services and 
alumni relations departments; created co-branded marketing materials with lender partners to expand our 
reach; and continued social media posts/updates on the program using Facebook, Twitter and YouTube. 
 
We also showcased the Grad Grant program in our most recent Annual Report, including an introduction 
from our Governor promoting the program and its success. We reached out to recipients of the program to 
tell their story to others, sharing their stories via traditional media outlets and also featuring one 
homebuyer in our annual report (see attachments). 
  
Exceeding Expectations 
Flash forward 9 months from program launch, and we’ve exceeded our initial expectations almost five-
fold. With an initial goal of helping 50 homebuyers ($7,000 each with a total commitment of $350,000 
for the program), we have helped 234 first-time homebuyers to date, with more applications coming in 
every day. Our Ocean State Grad Grant campaign put us in the fortunate position of increasing our 
mortgage volume to the highest it’s been since 2007!  Beyond the homebuyers we helped with the Grad 
Grant, the campaign created a level of awareness we hadn’t had before, making people stand up and 
take notice, bringing them in the door and increasing our bottom line.  
 
As the only New England state (and one of only a few nationwide) to offer such a program, we believe 
we are effectively meeting the market demand. In 29 towns so far, 234 recent graduates from 49 
institutions of higher education (located inside and outside of Rhode Island), have received help to 
purchase their first home, build equity, become part of a neighborhood and contribute to a community..  
 
Wrapping it Up 
Not only was there a need for a down payment assistance program, but the population was there as well: 
according to PUMS data (Public Use Microdata Sample) for 2014, approximately 27,400 persons in 
Rhode Island have received a college degree in the past 3 years (Associates, Bachelors, Masters, 
Doctoral) and have an income that would qualify them (on their own) for an Ocean State Grad 
Grant. This represents roughly 2.6% of the state's population --  a segment that remained untapped. 
 
Keeping the campaign “fresh,” by creating regular updates on the number of customers, who have 
applied for the program, spotlighting new lenders and top lenders who offer the program, and preparing 
customer profiles for both PR purposes and highlighting in our annual report and other communications 
vehicles has proved beneficial in getting the word out about this great program 
 
Replicable and Cost Conscious 
We were able to keep campaign costs down by utilizing existing networks and channels, such as partner 
organizations, trade groups, Realtor Boards and lenders with larger marketing budgets able to message the 
program with our support. We used our established social media channels, Constant Contact e-news and 
earned media to offset and support paid advertising, so to better reach a Millennial audience. Weekly 
homebuyer education classes bring in between 50-80 potential homebuyers—we were able to market to 
them at the meetings and in follow up communications post-meeting. 
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Ocean State Grad Grant Logo Concepts 

 

 

 

 



Ocean State Grad Grant Logo Concepts 

 

 

 

  



Ocean State Grad Grant FINAL Logo 

 

 

 

  



Grad Grant Collateral 

One-Pagers (English and Spanish) 

 



 

  



Grad Grant Posters: 

 

 

  



Palm Cards (English): 

 

  



Palm Cards (Spanish): 

 

  



Online Banner Ads: 

 

 

 

 

  



Online Banner Ads (continued): 

 

  



 

Ocean State Grad Grant FAQS: 

 

  



Ocean State Grad Grant FAQS (Spanish): 

 

 

  



Ocean State Grad Grant e-news announcement: 

 

 

  



Ocean State Grad Grant Web: 

 

  



Ocean State Grad Grant PR: 

 



 

 

 

 



 

Ocean State Grad Grant Social Media Posts: 

 

 



 

 



 



 

 



 

 

 

 



 

 



 

 



 

 

 

 



 

 



 

 

 

 

  



 

Program for grads for home payments   

By The Sun Staff Writer 

Tuesday, September 15th, 2015 

PROVIDENCE -  Ocean State Grad Grant, a new program designed to encourage recent college 

graduates to make their home in Rhode Island, was launched Sept. 8 by Rhode Island Housing, 

Rhode Island College, and Gov. Gina M. Raimondo.   

The Ocean State Grad Grant program, administered by Rhode Island Housing, awards grants for 

mortgage down payments to recent college graduates. Grants equivalent to 3.5 percent of the 

home's purchase price, up to $7,000, are available for qualified recent graduates buying their first 

home in Rhode Island.   

In order to be eligible, the property must be purchased using a Rhode Island Housing-funded first 

mortgage from a participating lender or through the Rhode Island Housing Loan Center. Borrowers 

may also qualify for an additional grant through Rhode Island Housing to help with closing costs.   

The Ocean State Grad Grant is designed as a forgivable second mortgage. If the buyer sells their 

home within the first five years after closing on the loan, a portion of the second mortgage would 

have to be repaid, based on 20 percent per year. Rhode Island Housing has allocated $350,000 for 

the program.   

"Rhode Island Housing's Ocean State Grad Grant program takes an innovative approach to keeping 

young professionals here in Rhode Island," said Raimondo. "Sparking a comeback for Rhode 

Island's economy is my top priority, and this program is a creative solution to one of the greatest 

challenges we face: making sure our children have access to opportunities for living and working in 

Rhode Island."   

Barbara Fields, executive director of Rhode Island Housing, said, "The Ocean State Grad Grant 

program encourages young professionals to lay down roots in Rhode Island, where they can 

contribute their talents to the local economy and be active members of our communities."   

According to the 2015 State of the Nation's Housng report from the Joint Center for Housing 

Studies at Harvard University, "Although members of the millennial generation are starting to find 

their footing in the job market and helping to propel rental demand, many of these young adults are 

saddled with rent burdens and student loan payments that will slow their transition to 



homeownership." The governor's office reported separately that Rhode Island had the fourth 

highest average student debt in the country, at $31,561.  

Despite these challenges, Millennials have a strong interest in homeownership. According to a 2015 

survey by the Urban Land Institute, 70 percent of Millennials anticipate owning a home by 2020.   

The program is open to first-time homebuyers who have recently graduated from an accredited 

institution with an associate, bachelor's, master's or doctoral degree within 36 months prior to 

closing. Graduates may have earned a degree from any institution recognized by the U.S. 

Department of Education's Database of Accredited Postsecondary Institutions and Programs.   

To apply for the program, contact one of Rhode Island Housing's participating lenders or a Rhode 

Island Housing mortgage specialist. Learn more on the program's website, 

http://www.gradgrant.org.  Rhode Island Housing has 35 participating lenders. Locally, Washington 

Trust Company was ranked No. 3 among the lenders in mortgage production in 2014, according to 

Rhode Island Housing. Locally, Citizens and Webster banks are also participating lenders.   



 

Gina Raimondo gives graduates housing grant 

Thursday, September 17, 2015 

By Marissa Tansino  
Staff News Reporter 

  

Governor Gina Raimondo is teaming up with the Rhode Island Housing team to help college 

graduates purchase homes in Rhode Island, with intent to encourage them to live and work in 

Rhode Island. 

 

According to the Rhode Island Housing website, students that have graduated within the last 36 

months from an accredited academic institution are eligible for the Ocean State Grad Grant. The 

reward is up to $7,000 in down payment assistance. 

 

Economics department chair Richard McIntyre said that he thinks the general idea of creating 

incentives to encourage college graduates to stay in the state is a good one. 

 

“One of the problems that we have here is that housing costs are very high, especially with the 

southern part of the state being a vacation area,” said McIntyre.   

 

McIntyre explained that because real estate prices are high, while salaries are not, residents get into 

financial trouble and find that they can no longer afford to live in the state of Rhode Island. 

 

“Whether it is through something like this or some other program that makes it more affordable for 

college graduates to live here, I think it’s a good idea,” said McIntyre. 

 

The action being taken by Raimondo and Rhode Island Housing could be seen as beneficial for not 

only college students, but for the state in general. McIntyre believes that it makes sense to give back 

to graduates because Rhode Island has invested quite a bit of money in college education and the 

state would like to capture some of the payoff as graduates start families. 

 

“The question I have is, is $7,000 enough?” McIntyre said, “Sometimes the symbolic value of money 

is important, so the very fact that the state is doing something for college graduates could encourage 

people to stay here.” 

 

McIntyre said that this grant could serve as just a piece of different contributions and savings of 

money that would be enough to get some people through their down payment. “Is it enough on its 

own? Probably not.” 

http://rhodycigar.com/author/mtansino/


 

With society constantly changing and developing, McIntyre said that having more people reside in 

Rhode Island is generally a good thing for our economy. 

 

“Having more people increases demand,” he said. “People spend money. They create jobs for other 

people. If you’re able to keep people who have some resources, both financial and intellectual, you 

might create new kinds of businesses and you might develop synergy between different kinds of 

activities.” 

 

The worry has been that it is difficult to be able to grow up here and afford to stay here. 

“Housing is a thing to work on, it’s a good start. The argument could be made that this is a special 

interest. There are a lot of poor people in the state and they’re struggling to meet their housing costs 

too. I think there is some legitimacy to that. I like the idea that the governor is doing something 

rather than nothing,” McIntyre said. 

 

Melanie Tzenova, a senior at URI, is originally from Connecticut and says that she does not plan on 

buying a house right out of college. 

 

“I do think it’s a smart idea investing money in retaining Rhode Island college students to stay in the 

state, but I don’t think it is a significant amount of money when you’re buying a house,” she said. 

  



Everything You Need to Know About the 
College Grad Homebuyer’s Program 

It’s a pretty good deal. 

 

By Casey Nilsson 

September 9, 2015 

 
The worst thing about Governor Gina Raimondo’s Ocean State Grad Grant program is that I don’t 
qualify. 

The initiative, which was announced yesterday, aims to keep recent college graduates in Rhode 
Island. But more importantly, I think, it puts a home within reach of cash-poor college grads who, 
A. are burdened by student loan debt, and/or, B. graduated at the tail-end of the recession and 
launched their careers in a terrible economy. They can afford $1,000 per month in rent, sure, but a 
$7,000 down payment for a house? That's trickier. 

And I hear you, naysayers, shouting that people who can't afford a down payment shouldn't buy a 
house. But when I was a first-time buyer, I would've loved to use $7,000 of my down payment for a 
new couch and the snazzy, super efficient combi-boiler/water heater of my dreams. (My, how fast 
dreams change when you become a homeowner.) 

Here’s everything you need to know about the grant: 

 The program is administered by Rhode Island Housing, a quasi-public institution. 
 Borrowers must have graduated from an accredited academic institution within the last thirty-six 

months (that’s three years, for the math majors out there). Grads who earned out-of-state 
degrees qualify. 

 Graduates with associate’s, bachelor’s, master’s or doctoral degrees qualify. 
 Grads can receive a grant for 3.5 percent of a home’s purchase price to put towards a down 

payment (maximum $7,000). To put it into perspective, a 3.5 percent down payment for a 
$200,000 home is exactly $7,000. 

 The grant is forgivable after the borrower has owned the home for five years. If the borrower 
sells before five years, a portion of the grant must be repaid. 

 The borrower must be a first-time homebuyer. 
 Single-family homes, multi-family homes and condos apply. 
 Total annual income must be less than $89,280 for a one- to two-person household and 

$104,160 for a three-person household or more. 
 Only one borrower needs to be a recent college graduate. 
 Rhode Island has allocated $350,000 for the program, which could help more than fifty recent 

grads buy their first homes. 

http://www.gradgrant.org/


State to offer grads home buying grants  

Monday, September 14, 2015 

TIMES STAFF WRITER 

 PROVIDENCE -- Rhode Island has launched a new program designed to encourage young 

professionals to make their homes in the Ocean State.  The Ocean State Grad Grant program will 

award grants to recent college graduates who are first-time homebuyers for mortgage down 

payments.  

Applicants must have graduated within 36 months prior to closing on their mortgage.  Grants 

equivalent to 3.5 percent of the home's purchase price, up to $7,000, are available. The program is 

administered by Rhode Island Housing.  

Gov. Gina Raimondo says this program will spark a comeback for Rhode Island's economy by 

giving young people a way to live and work in the state.  Rhode Island Housing Executive Director 

Barbara Fields says her organization expects demand for homeownership among millennials to 

increase in the coming years.   



 

Rhode Island to offer grants to college grads 

buying homes 

Sunday, September 13th, 2015 

PROVIDENCE, R.I. (AP) - Rhode Island has launched a new program designed to encourage 

young professionals to make their homes in the Ocean State. The Ocean State Grad Grant program 

will award grants to recent college graduates who are first-time homebuyers for mortgage down 

payments.   

Applicants must have graduated within 36 months prior to closing of their mortgage.    

Grants equivalent to 3.5 percent of the home's purchase price, up to $7,000, are available. The 

program is administered by Rhode Island Housing.    

Gov. Gina Raimondo says this program will spark a comeback for Rhode Island's economy by 

giving young people a way to live and work in the state.    

Rhode Island Housing Executive Director Barbara Fields says her organization expects demand for 

homeownership among millennials to increase in the coming years.      



Raimondo, RI Housing team up to keep 

graduates in Rhode Island  

Date: 9/9/2015 11:44:41 AM  

Rhode Island Housing has teamed with Rhode Island Gov. Gina Raimondo to launch the "Ocean 

State Grad Grant" initiative.  

The program is designed to encourage recent college graduates to stay, live and work in Rhode 

Island.  

Under the initiative, recent college graduates are eligible for grants worth 3.5 percent of the purchase 

price of a new home - up to $7,000.  

A press release from Rhode Island Housing states Rhode Island ranks 42nd of 50 states in 

percentage growth between 2000 and 2013 in the number of residents aged 25 to 34 with at least a 

4-year degree.  

The program is open to first-time home-buyers who completed an associate, bachelor's, masters or 

doctoral program within 36 months of their closing date. To learn more about the Grad Grant 

program, or to apply, visit gradgrant.org .  

Copyright 2015 Turnto10.com 



 

Raimondo, Rhode Island Housing Launch 

„Ocean State Grad Grant‟ to Attract Young 

Professionals to RI  

 

September 9, 2015  

by RealEstateRama  

Governor Gina M. Raimondo today joined with representatives of Rhode Island Housing and 

Rhode Island College to launch Ocean State Grad Grant, a new program designed to encourage 

recent college graduates to make their home in Rhode Island.  

“Rhode Island Housing‟s Ocean State Grad Grant program takes an innovative approach to keeping 

young professionals here in Rhode Island,” said Governor Raimondo. “Sparking a comeback for 

Rhode Island‟s economy is my top priority, and this program is a creative solution to one of the 

greatest challenges we face: making sure our children have access to opportunities for living and 

working in Rhode Island.”  

The Ocean State Grad Grant program, administered by Rhode Island Housing, awards grants for 

mortgage down payments to recent college graduates. Grants equivalent to 3.5 percent of the 

home‟s purchase price, up to $7,000, are available for qualified recent graduates buying their first 

home in Rhode Island.  

“Making housing affordable for the newest members of our workforce is an important part of 

Rhode Island Housing‟s mission to build a bridge to the middle class for more Rhode Islanders,” 

said Barbara Fields, Executive Director of Rhode Island Housing. “We expect demand for 

homeownership among Millennials to increase in the coming years. The Ocean State Grad Grant 

program encourages young professionals to lay down roots in Rhode Island, where they can 

contribute their talents to the local economy and be active members of our communities.”  

Rhode Island ranks 42nd of 50 states in percentage growth between 2000 and 2013 in the number of 

residents aged 25 to 34 with at least a 4-year degree, according to a Rhode Island Housing analysis of 

U.S. Census data.  

According to the Joint Center for Housing Studies of Harvard University‟s The State of the Nation‟s 

Housing 2015 report, “Although members of the millennial generation are starting to find their 



footing in the job market and helping to propel rental demand, many of these young adults are 

saddled with rent burdens and student loan payments that will slow their transition to 

homeownership.” 

Despite these challenges, Millennials have a strong interest in homeownership. According to a 2015 

survey by the Urban Land Institute, 70 percent of Millennials anticipate owning a home by 2020. 

“Rhode Island College has nearly 40,000 alums who are Rhode Island citizens,” Dr. Nancy 

Carriuolo, President of Rhode Island College. “However, buying a new home has become 

increasingly difficult for recent college and university graduates, many of whom are struggling with 

debt. We salute Governor Raimondo for providing the leadership for this innovative program that 

will create proud homeowners, increase the numbers of college-educated citizens, and contribute to 

our economy.”  

Today‟s launch event for the Ocean State Grad Grant program was held in front of Alex + Ani Hall 

at Rhode Island College. The event kicked off a statewide radio and online advertising campaign to 

help make potential first-time homebuyers aware of the program.  

The program is open to first-time homebuyers who have recently graduated from an accredited 

institution with an associate, bachelor‟s, master‟s or doctoral degree within 36 months prior to 

closing on their mortgage. Graduates may have earned a degree from any institution for higher 

education recognized by the U.S. Department of Education‟s Database of Accredited Postsecondary 

Institutions and Programs.  

“I grew up in Rhode Island, I love living here, and I want our talented recent college graduates to 

choose to live here as well,” said Travis Escobar, President of the Millennial Professional Group of 

Rhode Island and a 2013 graduate of Rhode Island College. “As a recent graduate, an Ocean State 

Grad Grant could help make it possible for myself and many millennials to build a career and start a 

family here in Rhode Island.”  

In order to be eligible, the property must be purchased using a Rhode Island Housing-funded first 

mortgage from a Participating Lender or through the Rhode Island Housing Loan Center.  

Borrowers may also qualify for an additional grant through Rhode Island Housing to help with 

closing costs.  

The Ocean State Grad Grant is designed as a forgivable second mortgage. If the buyer sells their 

home within the first 5 years after closing on the loan, a portion of the second mortgage would have 

to be repaid, based on 20 percent per year. Rhode Island Housing has allocated $350,000 for the 

program.  

To apply for the program, contact one of Rhode Island Housing‟s Participating Lenders or a Rhode 

Island Housing Mortgage Specialist. Learn more on the program‟s website, 

http://www.gradgrant.org.  

http://www.gradgrant.org/


 

Raimondo launches college grad homebuyer 

incentive 

By Patrick Anderson    

Sep. 8, 2015 

PROVIDENCE, R.I. -- Governor Raimondo Monday launched a new state program of incentives 

for college graduates to buy homes in Rhode Island.   Called the Ocean State Grad Grant, the 

program will provide eligible recent college graduates with down payment help worth 3.5 percent of 

a home's purchase up to $7,000.    

The program, administered by quasi-state Rhode Island Housing, is designed to keep college 

graduates in the state while promoting home ownership.    

The grants will be eligible to borrowers taking out a first mortgage through the Rhode Island Home 

Loan Center, or a participating lender, and take the form of a forgivable second mortgage. If the 

borrower sells the home within five years, a portion of the grant would have to be repaid, based on 

20 percent per year.   

 Rhode Island has allocated $350,000 for the program.    

Rhode Island Housing's Ocean State Grad Grant program takes an innovative approach to keeping 

young professionals here in Rhode Island," Raimondo said in a news release. "Sparking a comeback 

for Rhode Island's economy is my top priority, and this program is a creative solution to one of the 

greatest challenges we face: making  sure our children have access to opportunities for living and 

working  in Rhode Island."    

 



 

R.I. Housing unveils program for college 

grads purchasing first home  

Wednesaday, September 9th, 2015 

By Providence Business News Staff Writer 

PROVIDENCE - Rhode Island Housing on Tuesday launched a new down payment assistance 

program, intended to attract and keep new college graduates trying to purchase a first home.   The 

Ocean State Grad Grant program will provide up to 3.5 percent of a home's purchase price, or up to 

$7,000, in the form of a forgivable second mortgage. The grant is forgivable once the house is 

owned for five years.   Graduates of associate's degree, bachelor's degree, master's degree and 

doctoral programs are eligible if they apply within 36 months of their graduation date. The programs 

must be recognized by the U.S.  Department of Education, and are not restricted to Rhode Island 

institutions.   Homeowners must be purchasing a first house, condominium or up to a  four-family 

structure, and must have an annual household income of  less than $89,280 for a one- or two-person 

household, or $104,160 for  homes with three or more occupants.   Applicants need to obtain a 

mortgage through a participating lender associated with Rhode Island Housing, and they must 

complete a homebuyer education course through the agency.   The housing agency has set aside 

$350,000 for the program, according to a news release.    
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