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Need/Opportunity�
While�the�housing�market�may�not�be�as�strong�as�in�previous�years,�purchasing�a�home�in�Oklahoma�is�
still�a�wise�investment�for�many�families.�In�April,�FoxNews.com�reported�Oklahoma�City�as�one�of�the�
“Cities�Where�$80,000�Buys�a�Real�Home.”�For�the�past�several�years,�Oklahoma�Housing�Finance�Agency�
has�celebrated�Homeownership�Month�in�June.�Past�events�have�included�tree�plantings�and�homebuyer�
expos.�In�2011,�instead�of�doing�just�one�special�event,�the�Homeownership�Month�campaign�utilized�
public�relations,�marketing�and�advertising�to�inform�potential�homebuyers�about�OHFA�Advantage�
program’s�low�interest�home�loans�and�3.5%�down�payment�assistance�it�provides.�OHFA�Advantage�is�
the�agency’s�brand�name�for�the�Single�Family�Mortgage�Revenue�Bond�program.��
�
Research�
Since�OHFA�utilizes�partnering�lenders�to�qualify�homebuyers�for�OHFA�Advantage,�OHFA�staff�members�
do�not�interact�directly�with�OHFA�Advantage�customers,�making�it�difficult�to�obtain�direct�feedback�
from�them.�Therefore,�OHFA�implemented�a�postcard�survey�that�was�included�with�thank�you�cards�
sent�to�all�OHFA�Advantage�customers�after�they�purchased�a�home�using�the�program.�The�results�
confirmed�that�most�customers�did�not�hear�about�OHFA�Advantage�directly�from�OHFA�but�learned�
about�it�from�their�lender,�real�estate�professional,�family�or�friends.�As�a�result,�OHFA�decided�to�
market�OHFA�Advantage�directly�to�the�public.�
�
Goals�&�Objectives��
The�goal�of�the�campaign�was�to�increase�interest�and�demand�in�the�OHFA�Advantage�program�among�
the�general�public.�Specifically,�OHFA�wanted�to�drive�inquiries�about�the�program�through�phone�calls�
and�the�newly�established�www.oklahomahomebuyers.org�webpage.�
�
Key�Messages�
The�following�were�key�messages�communicated�throughout�the�campaign:�

- OHFA�Advantage�offers�3.5%�down�payment�assistance�in�all�77�counties�
- OHFA�Advantage�offers�low�interest�home�loans�for�low�and�moderate�income�families��
- Call�the�Oklahoma�Homebuyer�Hotline��1�888�937�1122�or�visit�www.oklahomahomebuyers.org�

today�to�learn�more�about�affordable,�responsible�homeownership�and�you.�
�

Implementation�
With�all�of�the�information�going�out�during�Homeownership�Month,�OHFA�wanted�to�make�it�easy�and�
free�for�Oklahomans�to�contact�OHFA�for�more�information�about�the�OHFA�Advantage�program.�As�a�
result,�OHFA�established�the�Homebuyer�Hotline,�a�toll�free�phone�number�that�puts�callers�directly�into�
contact�with�OHFA�Advantage�staff.�OHFA�also�created�an�entirely�new�microsite�called�
www.oklahomahomebuyers.org��specifically�focused�on�the�OHFA�Advantage�program�and�containing�
links�to�helpful�homebuyer�resources.�The�website�not�only�introduces�visitors�to�the�benefits�of�the�
OHFA�Advantage�homeownership�program�but�also�to�affordable,�responsible�homeownership�in�
general.�The�website�serves�to�educate�potential�homebuyers�about�credit�reports,�budgeting,�selecting�
a�lender,�etc.�The�website�URL�is�easy�to�remember�and�the�tailored�content�means�potential�
homebuyers�do�not�have�to�weed�through�information�that�does�not�apply�to�them�as�may�be�the�case�
on�OHFA’s�main�website�www.ohfa.org.��
�
OHFA�aired�radio�ads�promoting�June�as�National�Homeownership�Month�and�OHFA�Advantage’s�3.5%�
down�payment�assistance.�The�witty,�memorable�ads�directed�listeners�to�the�micro�site�for��
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more�information.�In�addition,�two�direct�mail�marketing�postcards�were�sent�to�individuals�living�in�
apartments�who�fit�the�income�requirements�of�the�OHFA�Advantage�program.�The�postcards�were�
targeted�to�individuals�between�the�ages�of�25�45�in�the�Oklahoma�City�and�Tulsa�metropolitan�areas�
where�the�majority�of�OHFA�Advantage�home�purchases�are�made.�The�postcards�encouraged�them�to�
call�the�Homebuyer�Hotline�or�to�visit�www.oklahomahomebuyers.org.�Employees�also�participated�in�
promoting�the�OHFA�Advantage�program�during�Homeownership�Month�by�distributing�OHFA�
Advantage�business�cards�that�contained�brief�but�important�program�information.�
��
OHFA�hired�a�professional�videographer�to�create�videos�of�OHFA�Advantage�customers.�The�videos�
allowed�customers�to�share�the�joys�and�benefits�they�have�experienced�from�becoming�homeowners�
and�how�down�payment�assistance�through�OHFA�Advantage�helped�them�achieve�their�dream�of�
homeownership.�The�videos�were�designed�to�inspire�others�to�become�homeowners.�The�videos�were�
posted�on�the�microsite�and�shared�through�OHFA’s�Facebook�page.��One�of�the�videos�featured�
newlyweds�Matt�and�Lauren�Clark�who�bought�a�brand�new�1,450�square�foot�home�in�Moore,�an�
Oklahoma�City�suburb.�The�media�was�invited�to�a�homeownership�month�celebration�at�the�Clark’s�
home.�OHFA�presented�them�with�a�new�dog�house�for�their�Boxer,�Baron,�and�the�original�copy�of�the�
Homeownership�Month�Proclamation�signed�by�Oklahoma’s�Governor.��
�
During�Homeownership�Month,�OHFA�increased�it�social�media�activity�on�Twitter�and�Facebook�by�
posting�Homeownership�Month�Tips�of�the�Day,�the�OHFA�Advantage�homeowner�videos,�and�contests.�
OHFA�also�purchased�Facebook�ads�targeted�at�potential�homebuyers.�When�individuals�clicked�on�the�
ad,�they�were�taken�to�the�website�www.oklahomahomebuyers.org.�
�
The�amount�spent�on�this�multi�faceted�campaign�was�approximately�$17,500.�
�
Results�
With�the�end�of�National�Homeownership�Month�less�than�three�weeks�ago,�the�complete�impact�of�the�
campaign�cannot�yet�be�fully�measured.�So�far,�the�Homeownership�Month�campaign�has�shown�some�
measurable�success�in�promoting�the�OHFA�Advantage�directly�to�the�public�utilizing�a�variety�of�
communication�channels.��The�microsite�www.oklahomahomebuyers.org�received�572�visitors,�with�the�
majority�clicking�on�the�down�payments�assistance�information�page.�Queries�about�the�program�
submitted�through�the�website�also�received�a�quick�response�from�OHFA�staff.��
�
The�OHFA�Advantage�department�received�235�calls�in�June�from�people�wanting�to�learn�more�about�
the�program.�OHFA�staff�members�answered�questions,�explained�the�qualifications,�and�informed�them�
of�lenders�in�their�area.�To�determine�the�success�of�the�campaign�related�to�the�number�of�home�loans�
closed,�OHFA�will�compare�the�number�of�home�loans�closed�from�June�–�December�of�2010�to�2011.�
This�information�is�not�yet�available.�
�
A�Homeownership�Month�celebration�at�the�home�of�Matt�and�Lauren�Clark�resulted�in�a�prominent�
story�on�the�front�page�of�the�real�estate�section�of�The�Oklahoman,�Oklahoma’s�largest�newspaper.�The�
story�took�up�2/3�of�the�front�page�and�the�entire�second�page.�The�story�emphasized�how�down�
payment�assistance�from�the�OHFA�Advantage�Program�helps�make�homeownership�affordable�and�a�
reality�for�Oklahomans.�The�large,�beautiful�photos�of�the�couple’s�brand�new�home�illustrated�the�
typical�type�of�home�purchased�utilizing�the�program.�The�Homeownership�Month�celebration�also�
resulted�in�a�half�page�article�in�the�Moore�Monitor,�Moore’s�local�paper.�
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The�Homeownership�Month�Tips�of�the�Day�and�the�social�media�contests�helped�boost�engagement�
with�OHFA�Twitter�and�Facebook�audiences.�OHFA�started�with�337�Likes�on�Facebook�on�June�1�and�
ended�with�403�Likes�on�June�30.�OHFA�started�with�490�Followers�on�Twitter�on�June�1�and�ended�with�
499�Followers�on�June�30.�Twitter�followers�most�often�retweeted�the�Homeownership�Tips.�Facebook�
fans�responded�primarily�to�the�Lowe’s�Facebook�contest.�
�
Preliminary�numbers�show�that�the�most�phone�calls�to�the�Homebuyer�Hotline�were�the�result�of�the�
postcards�mailed�to�apartment�complexes�and�to�the�radio�spots.�
�



Visual�Aids�
�
Microsite�for�OHFA�Advantage�Homebuyer�Program:�
www.oklahomahomebuyers.org�

�
OHFA�Advantage�Homeowner�Videos:�
Matt�and�Lauren�the�Newlyweds�
Megan�the�Young�Professional�at�Chesapeake�Energy�
John�and�Lyneeta�the�Fixer�Uppers�

�
Radio�Homeownership�Month�Ads:�
Radio�Spot�1�
Radio�Spot�2�
Radio�Spot�3�
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