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SPECIAL NEEDS: COMBATING HOMELESSNESS ENTRY 
 

 

AAvveennuueess  ffoorr  HHooppee  HHoouussiinngg  CChhaalllleennggee  
Presented by Idaho Housing and Finance Association 

and Home Partnership Foundation 
 

 

Program Objective 

In 2011, Idaho Housing and Finance Association’s (IHFA) nonprofit entity, the Home 

Partnership Foundation (HPF), developed a strategy to host an annual giving campaign that 

would enhance the resources available to combat homelessness statewide. As a result, the 

Avenues for Hope Housing Challenge was created to: 

1. Enhance community support to help housing nonprofits combat homelessness.  

2. Provide an online, year-end charitable giving opportunity. 

3. Encourage viral “friend-raising” through social media to attract new donors. 

4. Simplify web-based fundraising at no expense to participating nonprofits. 

 

Background 

Limited federal funding and the absence of a state housing trust fund in Idaho creates an ongoing 

need for resources to bolster nonprofit housing service providers’ ability to meet the growing 

demand for safe and stable housing. IHFA has been helping to fund housing-related programs 

and services identified in the Idaho Continuum of Care since the 1990s. In 2005 IHFA created 

the Home Partnership Foundation (HPF) as an independent 501(c)(3) to increase charitable 

donations from private citizens, local governments, foundations, and businesses.  

 

Program Description  

In 2011, IHFA invested in Kimbia software and created a dedicated website for the Avenues for 

Hope Housing Challenge. The technology behind www.avenuesforhope.org allowed 

participating nonprofits to promote a uniquely branded page for their organization as well as 

embed donation forms directly on their websites and through integrated social media links 

(examples attached). This made it easy — and free — for partners to promote the campaign to 

enable viral and friend-to-friend fundraising, which broadened their base of supporters and 

created awareness of the important housing services they provide in their community. 

 

Outcomes  

According to Giving USA, a third of all online giving occurs in December, with 22 percent  

occurring in the last two days of the year. Our campaign ran from mid-November to December 

31, 2011. Three hundred ninety people contributed to the campaign, which raised $46,853 — 

including donations and challenge grants — to help prevent homelessness in Idaho. We estimate 

these funds were effective in stabilizing housing for up to 350 Idaho families and individuals. 

http://www.avenuesforhope.org/
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The campaign encouraged donors to select one or more of the 32 participating nonprofits that 

provide support for Idaho’s homeless. This resulted in $19,853 from individual donors to the 

nonprofits, which qualified them for $25,000 in challenge grants (funded by IHFA) that were 

awarded to the organizations that had the most donors. In addition, we encouraged leadership 

giving by awarding two $1,000 grants (funded by KeyBank Foundation) to the organizations that 

received the most donations of $100 or more.  

 

Response to Special-Needs Housing 

Many small, rural communities lack adequate emergency housing or shelter for families who 

experience homelessness. Keeping people stable in their current home is the most viable way to 

combat the risks associated with people living in areas not meant for habitation. 

 

Homelessness affects a broad range of people in Idaho. Of people in the state who were 

identified in the 2012 Point-In-Time Count: 40 percent were in households with children, 25 

percent were younger than 18, 58 percent were male, 39 percent were female, 18 percent were 

veterans, 22 percent were victims of domestic violence, 13 percent were chronically homeless, 

25 percent suffered from substance abuse, and 17 percent suffered from mental illness. The 

annual count showed a 16 percent decrease in homeless individuals from 2010 to 2012. Given 

persistent economic uncertainty, foreclosures, and a growing unemployment rate in the state, this 

was seen as an indication that federal funding was helping.   

 

Idaho received $4,438,807 in U.S. Department of Housing and Urban Development (HUD) 

Homelessness Prevention and Rapid Re-housing Program (HPRP) funding from August 2009 to 

August 2012. The money came at a critical time because Idaho was plagued with steadily 

increasing unemployment and had one of the highest foreclosure rates in the country. This 

funding prevented homelessness for 26,885 people in 2,461 families. Unfortunately, 43 percent 

of the money was exhausted within the first year of the federal grant and 76 percent was utilized 

before the end of the second year.  

 

Effective Use of Resources 

The Foundation works to prevent homelessness and expand housing opportunities by enhancing 

resources for nearly 50 shelters and housing-service providers throughout Idaho. Our partners 

consistently say that client demand exceeds available funding. Many of our partners have basic 

websites and limited social media presence. They lack online donation processing capabilities 

and don’t have the staffing or expertise to seek out new fundraising approaches. Funding 

provided by the Avenues for Hope campaign helped Idahoans who experienced temporary 

economic, employment, or health crises avoid eviction. Short-term financial support, coordinated 

with professional financial counseling and case management, helps stabilize households and 

reduces costly demands on public services.  

 

This project is replicable through the use of the technology platform, which provides the unique 

embed capabilities for forms that can be customized for various uses in addition to fundraising. 

The Foundation created the overarching theme and branding for the campaign with the help of a 

local creative agency and IHFA’s marketing and communications team.  
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The campaign theme will be reutilized each year to create broader awareness and recognition. 

Training and tool kits (including rules, commonly asked questions/answers, posters, flyers, 

sample text for emails and social media posts) were provided by the Foundation at no cost to 

participants.  

 

Communication and Social Media Outcomes  

OUTLET OUTCOME  OUTLET OUTCOME 
www.avenuesforhope.org 

 
3,150 Views   Twitter 120 Followers  

Avenues For Hope 

Website  

Promoted on 10 Other 

Partner Websites 

 @avenuesforhope 56 Tweets 

     

Email Newsletters Six Issues Created  Facebook  65 Fans  

 Distributed to 10,570 

Recipients 

 Home Partnership 

Foundation 
7,855 Post Views 

     

Advertising Paid Ads in Four Print 

Publications 

 Marketing Collateral Distributed 300 Posters 

and 2,000 Flyers 

     

Media Coverage  32 Contacts with Editors 

and Reporters 

 Partner 

Communications 

3,500 Estimated 

Contacts  

 17 Stories (TV and 

Newspaper)  

   

 

Measurable Benefits 

We received overwhelming approval through a post-campaign survey from the nonprofit 

participants that the Avenues for Hope Housing Challenge helped them secure new funding. 

More than 50 percent reported support from new donors to their organizations, including donors 

from out of state and other countries. 

 

Nonprofit partners expressed that they value the unique role and leadership that Idaho Housing 

and Finance Association provides to the nonprofit housing sector. Since the Foundation’s 

inception in 2005, it has provided more than $2.7 million in funding to help meet the most 

pressing housing and shelter needs throughout Idaho. The Foundation remains uniquely 

positioned to help enhance the resources for special-needs housing and will continue to identify 

innovative ways to work with our partners to ensure Idahoans are able to get the help they need. 

 

 What Our Partners Said 

 “We are very pleased to have broad-based community support push us into the grant award! We 

think this is a wonderful campaign that will not only help housing providers financially but will 

also increase the awareness of housing issue and needs in our communities. Thank you Home 

Partnership Foundation!” - MarDee Harper, Executive Director, CLUB, Inc. 

 

 “We are so excited ... what a great tool you and HPF discovered this year!  Very healthy 

competition for a great cause statewide.”  - Greg Morris, CATCH, Inc. 

http://www.avenuesforhope.org/
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VISUAL AIDS 
Campaign Logos/Branding: 

    

 
 

Campaign Website: 
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Campaign Website – Unique donation form for each participating nonprofit:  
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Participating Nonprofit’s Website - Campaign donation form “embedded”: 
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Campaign Website Leaderboard:  
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Campaign Poster, Flyer & Ad: 
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Twitter: 

 

 
 

Facebook:  
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Examples of Newspaper Coverage: 
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The post-campaign check presentation enabled partners to celebrate while 

discussing best practices and recognizing funding partner KeyBank. 

 

 
 

 
 


